School of Enterprise Management & Social Impact
Master of Business Administration (MBA)
The Master of Business Administration (MBA) curriculum is designed to provide graduate-level
education in a cross-functional, interdisciplinary fashion to prepare business leaders with skills across
key areas of accounting, finance, marketing, human resources, operations, technology, management,
and values-based ethical leadership. In keeping with the mission of the American Jewish University and
the School of Enterprise Management and Social Impact (SEMSI), students in the MBA will explore key
business disciplines through the lens of stakeholders rather than stockholders by working as ethical
change-agents of all backgrounds who desire to lead purpose-driven ventures.

MBA Programmatic Outcomes
Upon successful completion of the MBA program, students will demonstrate:

Knowledge



PO 1: Interdisciplinary Approach: Synthesize the perspectives and methods of business-related
fields of study finance, marketing, organizational behavior, operations, and accounting and
assess the resulting advantages and challenges.
PO 2: Theoretical Framework: Assess and utilize the primary models and theories used to
identify and respond to problems within a business environment.

Ability








PO 3: Problem Solving: Apply appropriate analytical frameworks and critical-thinking skills to
solve problems affecting an organization.
PO 4: Research Application: Utilize qualitative and quantitative research methods in solving
business managerial problems.
PO 5: Data Analysis: Analyze data and make data-driven decisions.
PO 6: Global Business: Evaluate the changing conditions in the global business environment.
PO 7: Communication: Communicate cogently in oral and written formats in a variety of
professional contexts to a variety of audiences.
PO 8: Technology: Apply appropriate technological and research tools to solve problems in a
business environment.
PO 9: Collaboration: Demonstrate the ability to work collaboratively to complete projects.

Values


PO 10: Business Ethics: Propose solutions to ethical dilemmas and concerns affecting the
modern business environment based on an analytic/application of historical religious values in
modern times.

MBA Course Requirements and Sequencing
The MBA consists of a total of 36.0 semester units. The MBA core program is 27.0 semester units. Each
course is 3 semester units. This does not include the foundational prerequisite courses necessary for
successful completion of the degree program. Students can complete the total program of 36.0 credits
by selecting electives or a specific concentration (fields of study to be identified at a later date).
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Foundational MBA Courses (prerequisite to Admission)
9 semester units required/3 units recommended - can be met through completion at the undergraduate level
or through alternative demonstrations of knowledge such as CLEP or other short course alternatives; not
counted in the program unit count.
Economics for Managers (Foundation)




This course can be fulfilled through completion of Microeconomics and Macroeconomics courses
completed at the undergraduate level; this requirement can also be met through the successful
completion of the Principles of Microeconomics and Principles of Macroeconomics CLEP exams or
other institutionally-approved prior learning assessment options.
This course should be completed within the first 15 units/5 foundation courses of the program but
most certainly prior to the Managerial Finance and Data Analysis and Managerial Decision
Making/Statistical Analysis courses.

Accounting for Managers (Foundation)




This course can be fulfilled through completion of Managerial Accounting and Financial Accounting
courses or a hybrid course teaching both managerial and financial accounting at the undergraduate level;
successful completion of the Financial Accounting CLEP exam will account for 50% of the outcomes of
this course, so the student who completes the CLEP will only need to have undergraduate credit for
Managerial Accounting; other institutionally-approved prior learning assessment options may also be
used.
This course should be completed within the first 15 units/5 foundation courses of the program but most
certainly prior to the Managerial Finance course.

Principles of Finance (Foundation)


This course can be fulfilled through the completion of a Principles of Finance course completed at the
undergraduate level; this requirement can also be met through other institutionally-approved prior
learning assessment options.

Statistics (Foundation) – highlight recommended


This course can be fulfilled through completion of a Statistics course completed at the undergraduate
level; this requirement can also be met through other institutionally-approved prior learning assessment
options.
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MBA Program Courses
(27.0 semester units of Core, 9.0 semester units of Concentration)
Code
MGT 601
LAW 601
MGT 600
MGT 625
STAT 625
FIN 650
MKT 650
COMM 600
MBA 675
XXX XXX

Title
Leadership and Organizational Behavior
Business Law
Ethical Frameworks for Leaders
Human Resource Management
Impact Analysis: Data Analytics and Decision Making
Managerial Finance
Cause Marketing
Impact Communication for Social Enterprise Leaders
Integrative Capstone: Impactful Enterprise Leadership, Strategy, and Performance
MBA Program Concentration (Various)

School of Enterprise Management & Social Impact Course Descriptions
COMM 600 IMPACT COMMUNICATIONS FOR SOCIAL ENTERPRISE LEADERS
LECTURE 3.0 UNITS This course focuses on developing interpersonal and relational written, verbal,
visual, presentation, and on-camera non-verbal skills that help social enterprise leaders communicate
more effectively with individuals, teams, enterprises, and other stakeholders by persuading, informing,
legitimizing, and applying other techniques. This course also covers basic power dynamics in workplace
communication, crisis communication, communicating with those of different cultures, and using digital
media to achieve organizational goals.
FIN 650 MANAGERIAL FINANCE
LECTURE 3.0 UNITS This course covers the basic functions of financial management within organizations.
Principles and concepts of finance are addressed. Students explore tools and methods of analysis
employed by financial managers to understand and make decisions related to managerial finance.
Students also are introduced to concepts including impact investing, shareholder primacy vs.
stakeholder capitalism, ESG, and other socially impactful metrics of how an investment is measured,
including the Triple Bottom Line of “People, Planet, & Profit,” and risk return impact.
LAW 601 BUSINESS LAW
LECTURE 3.0 UNITS An exploration of law and legal theory as relates to intentionally impactful business,
including choices among entity types, fiduciary duties, governance structures, and basic formation
alternatives. the course also introduces students to the fundamentals of contract, tort, property, and tax
law, compare among morals, ethics, and laws, and refine their understanding of the American legal
system as applied in the business environment, and they apply basic legal analytical frameworks, such as
IRAC, to business decisions.
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Units
3.00
3.00
3.00
3.00
3.00
3.00
3.00
3.00
3.00
9.00

MBA 675 INTEGRATIVE CAPSTONE: IMPACTFUL ENTERPRISE LEADERSHIP, STRATEGY, AND
PERFORMANCE
LECTURE 3.0 UNITS This is the capstone course for all MBA candidates. The course provides theoretical
and applied exposure to the conceptual and analytical skills required by ethical leaders of socially
impactful enterprises seeking to maximize value for diverse and often competing stakeholders.
Emphasis is placed on the integration of knowledge from prior coursework in functional management,
the application of that knowledge to organizational problems, the formulation and implementation of a
strategy affecting a range of constituencies.
MGT 600 ETHICAL FRAMEWORKS FOR LEADERS
LECTURE 3.0 UNITS As a gateway to the MBA, students will explore best business practices based on
thousands of years of Rabbinic tradition. Explorations of modern organizational challenges such as
internal and external reporting, transparency, decision making within an ethical framework, and serving
stakeholders rather than stockholders in this early course will provide an analytical foundation for the
remainder of the MBA experience.
MGT 601 LEADERSHIP AND ORGANIZATIONAL BEHAVIOR
LECTURE 3.0 UNITS This course examines behavioral science theory as well as various factors that
influence the culture and politics of an organization. Students learn how to analyze the culture of an
organization, determine appropriate communication techniques, and apply them effectively.
Understanding the culture and politics within an organization is a critical skill for leaders in today’s
society. By combining organizational theory with real life organizational examples, students analyze
culture, politics, and psychological theories of teams and develop communication strategies that assist
in improving overall performance. Students have the opportunity to analyze their own organizations and
learn practical approaches for improvement.
MGT 625 HUMAN RESOURCE MANAGEMENT
LECTURE 3.0 UNITS An exploration of the strategic role of human resource management to support
organizational effectiveness. Students use theoretical and practical frameworks to examine the major
functions of human resources management, including acquisition, development, retention, and
separation of human capital and talent. Topics such as employment law, diversity, equity, and inclusion,
and total compensation packages are also addressed.
MKT 650 CAUSE MARKETING
LECTURE 3.0 UNITS This course provides an introduction to the theories and practices of marketing from
an enterprise management perspective. Through the development of a comprehensive marketing plan,
students apply concepts and skills related to market analysis and strategy, situation analysis, and
execution of the marketing mix. Contemporary issues in cause marketing and the relationship of
marketing and market research to a business’s mission are also addressed.
STAT 625 IMPACT ANALYSIS: DATA ANALYTICS AND DECISION MAKING
LECTURE 3.0 UNITS This course provides an introduction to quantitative theories and methods as
applied to business analysis and improvement for managerial decision making. Students gain a practical
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understanding of strategies for collecting, analyzing, and interpreting data for use in organizational
decision making across the functional areas of the business.

Concentration (9.0 semester units)
Starting with the current coursework available in nonprofit management, students may choose
a set of electives to meet their career interests or specialize in a specific business field to-bedeveloped concentrations.

Nonprofit Management Concentration
NPFT 610 NONPROFIT FUNDRAISING
LECTURE 3.0 UNITS
NPFT 650 ACCOUNTING, FINANCE, & BUDGETING FOR NONPROFIT LEADERS
LECTURE 3.0 UNITS This course focuses on interpreting and using accounting and financial information
to make and support business decisions for non-profit enterprises. Through foundational study
managerial finance and accounting concepts relevant to non-profit enterprises, including generallyaccepted accounting principles, financial statements, time value of money, and budget preparation.
While Students prepare to use accounting information in a managerial capacity for the planning and
control of functional areas within an organization in a manner that prepares students to interpret and
act upon accounting information rather than prepare it, students are expected to leave the course able
to understand business-planning basics, such as how to forecast and manage cash flow in a manner that
empower them to prepare legitimate budgets for non-profit organizations.
NPFT 675 NONPROFIT GOVERNANCE
LECTURE 3.0 UNITS This course is an overview of fundraising for a non-profit organization, with a goal of
providing basic understanding of the fundraising techniques used by—and the environments within—
professional fundraisers operate, working with volunteers and understanding and building relationships
with donors. The course also provides an understanding of major gifts fundraising techniques and a
brief overview of grant writing.
AJU School of Enterprise Management & Social Impact Faculty
DR. DAVID GROSHOFF, J.D., M.B.A., ED.M, Dean; Professor of Business & Law B.A., Indiana University;
Ed.M., Harvard University, M.B.A., Northern Kentucky University, J.D., The Ohio State University
MARK BOOKMAN, B.A., J.D., University of California, Los Angeles
BRIANNA FREIHEIT, B.S. University of Colorado at Boulder, M.P.A. Nonprofit Management &
Leadership, University of Southern California
DR. PINCHAS GILLER, B.A., Columbia College; M.S., Rabbi, Yeshiva University; Ph.D., Graduate
Theological Union
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ELI LIPMAN, B.A., International Relations, University of Pennsylvania; M.A., Global Communications,
University of Southern California; M.Sc., Global Communication, London School of Economics and
Political Science;
DANIEL ROTHBLATT, B.A. San Francisco State University; M.A., Hebrew Union College.
JENNA RUBENSTEIN, B.A., Brandeis University; PhD, Claremont Graduate University
ALAN TAKSAR, B.S., California State University, Northridge; J.D., Southwestern University School of Law
DR. GERRY WACKER, B.A., Ph.D., University of California, Los Angeles
SETH WEINTRAUB, B.A. University of California, Berkeley; M.B.A. University of Washington
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